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 Relevance of the research topic. At the present stage of socio-economic 

development of the Republic of Tajikistan and its regions, there are a number of 

problems related to the organization and effective functioning of territorial 

markets, which require their solution. Among them are issues of determining the 

isolation of territorial markets and their placement in the region, assessing the 

territorial structure of trade and the regularity of its development. 

All this, as well as the need to study the features of the formation of territorial 

consumer markets in the current conditions of the institutional environment, the 

development of recommendations for improving the regulatory mechanism 

determines the relevance of the topic of research and determines the significance 

of dissertation work. 

The object of research is the consumer markets of territories in the economic 

system of the region and their formation in a specific institutional environment. 

The subject of the study is economic relations arising from the functioning of 

consumer markets located in the administrative territorial regions of the Sogd 

region in the context of the formation of an institutional environment. 

The purpose of the dissertation work is to theoretically and methodologically 

substantiate the peculiarities and regularities of the functioning of territorial 

consumer markets in the context of the formation of an institutional environment 

and to develop specific proposals and practical recommendations aimed at 

increasing their effectiveness as an integral part of the economic system of the 

regions of the Republic of Tajikistan (for example, the Sogd region). 

The innovate veness of  novelity consists in the theoretical and 

methodological justification of the process of formation of the territorial consumer 

market and the identification of the peculiarities of its development, the 

development of scientific and practical recommendations for improving the 

organization of its functioning in a real institutional environment. 

 

 


